FASHION

In an increasingly competitive world,
dressing right and looking good have
seldom been more important. Julie Ritter
' talks to some professionals who are tuned-
: in to the fashion demands of the day

~ When image matters. ..

Sally Ward. . . acting on the
compliments

ore and more people are dis-
covering the importance of per-
sonal appearance today, as the
desire to look good is no longer
associated with vanity. Looking good as
opposed to beautiful and creating the
image we wish to present to others could
mean the difference between success and
failure both professionally and socially.

In the United States, where most politi-
cians have image consultants, this is taken
very seriously. Would the whole of
America have believed Ollie Morth®s inno-
cence if he had not look so beguilingly
handsome? Everyone loves a hero, espe-
cially a good looking one! Does this mean
the secret of success depends on present-
ing ourselves as we wish others to see us?

Alicia Thomas, an image consultant in
Dubai, is regularly consulted by men and
women of all cultural backgrounds. She
feels that although people are aware of the
importance of looking good, the majority
are confused.

“There is a great deal of confusion
because people do not know where to get
advice. They feel manipulated by manufac-
turers and shop assistants who are only
interested in making a sale.””

She believes that many of us underesti-
mate the impact our appearance has on
others and the importance of making the
most of ourselves, especially when meet-
ing people for the first time.

“When people meet you for the first
time, sixty per cent of their judgement is
based on appearance, twenty on what you
say and twenty on how you say it. If you
were badly judged on  appearance,
however, you are not likely to be judged
well on the rest and vou will be shut out.**
Shocking isn't it?

Ninety per cent of what you see when
first meeting a person is the clothes, They
are our biggest giveaway, revealing our per-
sonality and status at a glance. [t"s not just
fashion choice that counts, it's the condi-
tion of our clothes, the way we wear them
and the combination of styles and colours.
Men's fashions change less often and less
dramatically than women's, and men tend
to have a better idea of what suits them.
Women go from one fashion trend to
another, buying whatever manufacturers
present rather than finding out what really
suits them and developing their own style,

In the work place, dressing correctly
could even determine whether or not you
get the job or that promotion. John T.
Molloy, author of Dress for Success, found
that women whose clothes were conserva
tive were twice as likely to receive promo-
tions as those who wore frilly and frivolous
clothes. Talking to some career women in
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